Careers-Communication Studies*
Communication Studies originated with the study of rhetoric in classical education.
Based on a traditional liberal arts approach to preparing future citizens and leaders,
the educational emphasis is not pre-professional. Instead, students are prepared to
follow a wide range of career paths. Careers include, but are not limited to:


Advertising
Positions include advertising or marketing specialist, copy writer, account
executive, sales manager, media planner, media buyer, creative director,
media sales representative, and public opinion researcher.



Communication Education
Specific employment opportunities include language arts coordinator,
forensic/debate coach, high school speech teacher, college or university
instructor.



Health Communication
Undergraduate degree recipients nationally are employed as health educators,
school health care administrators, medical grants writers, hospital directors of
communication, clinic public relations directors, health communication and
research analysts, communication managers for federal health care agencies,
health personnel educators, medical center publications editors, hospice
managers, health care counselors, marketing directors, and health facilities
fundraisers.



Marketing
Positions include business and marketing specialist, public relations and
advertising manager, sales and marketing manager, media manager, and public
opinion researcher.



Organizational Communication
Graduates may work in human resources, training and development, internal
communication, meeting management, organizational development, corporate
consulting, labor-management negotiation, technical writing, community
affairs, or government and public affairs.



Political Communication
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Positions include press secretary, speech writer, campaign, consultant, elected
official, political reporter, diplomat, lobbyist, lawyer, legislative assistant, or
communication director.


Public Relations
Graduates have worked in public relations offices of nonprofit organizations,
corporations and businesses, and communication agencies. They have served in
media planning and analysis, corporate communication, publicity offices,
marketing departments, fundraising, membership departments, sales,
community relations, internal communication, and public opinion research.



Risk and Crisis Communication
Positions include corporate trainer, corporate spokesperson, public relations
officer, communication consultant, or spokesperson for federal government
agencies such as the Federal Emergency Management Agency, Department of
Homeland Security, Centers for Disease Control and Prevention, or Food and
Drug Administration.

*The careers identified here derive from the experience of the department’s
graduates and from the national publication, “Pathways to Communication Careers in
the Twenty-First Century,” Washington, DC: National Communication Association,
2011.

